MASTER OF BUSINESS ADMINISTRATION

REGULATIONS 2024
PROGRAM STRUCTURE
SEMESTER1

I's No.

Course Code

SName of the Course
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a

MBGZ410T

Managerial Economics

]Mu{;murr

‘Finnllcial Reporting Analysis

MBG24103T

|I"|-1 arketing Management

MBG24104T

lOu;u ntitative Analysis Technigues
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MBG24106T

lLegaI and Ethical Business Environment

MBG24107T

Iﬂpcrﬂiinm Management
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MBG24108L

Programming Languages for Business
ecisions (Practical)

MBG:24109L

}met-asiunnl Upskilling

Total Credits

23

SEMESTER 11

I‘u N,

Course Code

Name of the Course
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MBG2Z42001T

Management Accounting

MBG24202T

A pplied Marketing

MECG24203T

Human Resources Management
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MBG24204T

WCorporate Finance
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MBG2Z4205T

[Research Methodology and Statistical
LA nalvsis
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Flective 1

Two electives to be chosen by the students
from any Two Functional Domains (One
from each Domain) from Finance,

Elective 2

Viarketing, Operation  Management,

Human Resource Management, Strategy,
Business Analvtics, Management
Information Systems and Logistics &
Supply Chain Management

MBG24206L

Business Analytics (Practical)

MBG:24207L

Personal Effectiveness and Leadership

Total Crediis

22




SEMESTER 111

Course Code | Name of the Course P C
1 MBGZ4INT [Strategic Management 0 2
2 MBG24302T [Artificial Intelligence for Business 0 3
I'hree electives to be chosen hy the
3 Elective 3 tudents from the respective Two 0 3
‘unctional Domains already chosen in
ithe 2" Semester (2+ 1 or 1+ 2 from each
4 Elective 4 [Domain) from Finance, Marketing, 0 3
Operation  Management,  Human
Eﬂuur:e Management,  Strategy,
. usiness  Analytics,  Management
5 | ElectiveS hoormation Systems and Logisties & : .
Supply Chain Management
6 MBG24303L [Main Project 16 8
Total Credits 22
SEMESTER IV
IS. No.| Course Code | Name of the Course [ C
1 Elective 6 0 3
. Seven  electives fo be chosen by the
2 Elective 7 Liydents from  the respective  Two 0 3
3 Elective 8 Functional Domains already chosen in 0 3
CEIVES Whe 2% and 37 Semester (3 + 4 or 4 + 3
— from  each Domain)  from  Finance,
4 Elective 9 larketing, Operation Management, 0 3
5 Elective 10 Human Hesuur:cn: Manag-:mafnt, 0 3
Sirategy, Business Analytics,
NPT [Management Information Systems and
6 Elective 11 0 3
" Logistics & Supply Chain Management
7 Elective 12 0 3
Total Credits 21
Overall Credits 8%




Finance Electives

IS. No,

Course Code

Mame of the Course

(MBG24FIT

inancial Markets, Institutions and
nstruments

MBGI4F02T

|]mr¢!tml:nl Analysis and Fortfolio
Management

MBG24F03IT

[Financial Derivatives

]

MBG24F04T

ergers, Acquisitions and Corporate
eslructuring

L
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[MBG24F06T

hehn vioral Finance

MBG24F07T

I'axation

IMBG24K08 T

pnttrnatilmnl Finance

MBG24F09T

II"in ancial Analvtics
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MBCG24F 0T

Il-‘c-rensic Finance

|."h'| BG2AFITT

I‘Suslﬂ'uﬂhle and Green Finance

MBG24F12T

|Risk Managemeni and Insurance
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Mﬂrkcﬁng Electives

« | Course Code

Name of the Course
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FhiBGEdMI]]T

W ustomer Relationship Manapement

MBG24MO2T

rCrmﬁu.mnr Hehaviour

MBG2ZAMDIT

B2B Marketing

VB 2Z4MD4L.

Customer Analytics

SN S L

MBG24MODST

Digital Marketing

P‘IBGHMI]’ET

anrkl}ﬁng of Services
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MBG24MOTT

Integrated Marketing
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MBG2ZAMODET
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Tarketing Research and Insizhis
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MBGZAMDOT

|Mnrk|.*1.ing Strategy
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(MBG24MIOT

Salesmanship and Sales Management

L]
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Retail Management




17 MBGZ4MI2T lPrudu.l:l and Brand Management 3 0 3
HR Electives
S.No. | Course Code Name ol the Course L| T C
1 MBGZ4HOIT |l||dustrinl Relations 3 1] 3
2 [MBG24HO2T  |Labour Legislation |l 3
3 MBGI4HOIT ritrutegic Human Resource Management | 3 | 0 3
4 MBG24HUAT I‘I\ntnrnatiunnl Human Resource 3 0 3
lanagement
5 MBG24HOST I'raining and Development J 1] 3
&  MBGZIHOG6T  Human Resource Metrics and Analvties | 3 0 3
T MBGZ4HOTT  [Leadership and Team Dynamics 3 0 3
f  MBGZAHORT Talent and Knowledge Management 3 1] 3
g IMBG24HO9T N.I'P n-m! ]'.-:yi:l'mlugical Testing (MNeuro- "
|.'III'EIII!.|:I1:' I rogram)
1 MBGZAHIOT tress Management 3 0 3
11 MBGMHIIT Iruﬁs Cultural and Diversity 3 0 3
anagement
12 IMBG2HI2T I’:i:rl'ﬂrmanci; Man B.FI:ITI{:I‘II and 3 o 3
ompetency Mapping
13 MBG24H13T |Cumpeniuliuu Manapement 3 1] 3




Operations Electives

5L N Sub. Code Subject Name

1 MBG24001T | Operations Planning And Control

X MBG24002T Project Management

3 MBG24003T | Sourcing and Procurement
Management
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4 MBG24004T | Service Operations Management

Lt
=
=
[#¥]

5 MBG24005T | Supply Chain and Logistics
Management

L
=
[

6 MBG24006T | Total Quality Management 3 0| 3
T MBG24007T | Operations Strategy 3 ] 3
B MBG2Z4008T | Management of Manufacturing Systems| 3 ] 3
9 MBG24009L | Supply Chain Analytics 0 6| 3
10 MBG24010T | Design Thinking 3 0 3
i1 MBG24011T | Sustainahility in Operations 3 i 3
Management
12 MBG24012T Industry 4.0 and Technology
Management

Strategy Electives

IS. Mo, | Course Code | Name of the Course L.

| S vnamics of Framing and Executing
1 [MBG24s011 F’lmw

MBG24502T thttgirl.—mdtmhip

MBG24503T Fuu ndations of Strategy Consulting

2
3
4 I."»‘lB-GE-‘iS[HT lStrate-git Modeling and Execution
5 I\‘IBGE#S[IET k‘nrpnrntr Governance
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Business Analvtics Electives

5. No. | Course Code Name of the Course L
1 MBG24B0IL |Data Visualization for Managers
2 MBG2Z4B02L Pusiness Forecasting o
3 | MBG24B03L pata Science using R 0
4 MBG24BML Business Data Mining 0
5 | MBG24BOSL Marketing Analytics 0
6 | MBG24B061. Financial Analytics 0
7 | MBGBOTT \gcial Media Analytics 3
8 | MBG24BOSL | HR Analytics 0
9 | MBG24BOL [Supply Chain Analytics 0
10| MBG24B10L Operations Analytics 0
'l | MBG24B11L Introduction to Machine Learning 0
12 | MBG24B12T
Big Data Management and Security 3
1 aB24011 Block Chain and Business Analytics 3




Logistics and Supply Chain Management Electives

5L | Sub. Code Subject Name L |T|P
No.
1 |MBG24L01T| Supply Chain and Logistics Management 3|00
2 |MBG24L02T| Project Management (0|0
3 |MBG24L03T | Sourcing and Procurement Management 3 |0]0
4 |MBG24L04T | Warchouse and Distribution Management i|o|0
5 |MBG24LO5SL | Supply Chain Analytics 0106
6 |MBG24L06L | Supply Chain Optimization and Simulation 0 |o0]6]3
7 |MBG24LOTT| Total Quality Management (0|0
8 |MBG24LOST | Circular Economy in Logistics and Supply Chain 3|00
Management
9 |MBG24L09T | Supply Chain Digitalization and Industry 4.0 J (OO
10 |MBG24L10T | E- Commerce Logistics and Last-Mile Delivery 310 |0
11 |MBG24L11T| Supply Chain Resilience and Risk Management 3|00
12 |MBG24L12T | Global Supply Chain Management and International Trade | 3 | 0 |0
13 |MBG24L13T | Port and Airport Cargo Operations 3|00
14 |MBG24L14T | Service Operations Management 3 10|0
15 |MBG24L15T | Design Thinking 100




